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Abstract - The study only includes the randomly chosen students from one of the state 
universities in Tacloban City, Philippines, in its scope. This study takes into account every 
aspect of the students' individual personal lives, including their understanding and prior 
experience with internet memes. For this study, the researchers used qualitative research, 
especially the survey/interview method. This design will be used by the researchers to 
examine the influence that an internet meme has on an individual across all social media 
platforms. Studies that use randomization and the evaluation of interventions are known as 
qualitative research. The following factors contributed to the researchers' decision to 
randomize the respondents: (1) easy access to study participants, (2) large/universal sample 
size, and (3) to be able to identify trustworthy participants who, based on their own 
experiences, have sufficient knowledge of internet memes. Memes can be used to spread a 
particular message, serve as a platform for mass communication, and serve as a form of 
entertainment, according to the study's analysis of data from 26 carefully chosen participants. 
According to the research, it would be preferable for the reader to understand the meme's 
meaning because it would make it possible for them to more clearly understand the message 
or even just enjoy the meme. The reader will be able to understand the content as a result. 
 
Keywords: meme virality; humour style; social media; multimodal language 

 
   

 
 
 
 
 
 
 

 
 
 
 
 
 

mailto:sunshine.balan@evsu.edu.ph
mailto:keithdaryl.aguipo@evsu.edu.ph
mailto:ronalyn.cabaguing@evsu.edu.ph
mailto:lynjel.edar@evsu.edu.ph
mailto:joseph.nacionales@evsu.edu.ph
mailto:norberto.claridad@evsu.edu.ph


Journal of Language and Pragmatics Studies, Volume 2 Number 3 (Dec 2023), p. 228-233 
e-issn 2984-6051 ©Yayasan Mitra Persada Nusantara 
https://jurnal.ympn2.or.id/index.php/JLPS 

 

229 

 
 
 
I. INTRODUCTION 

 
Internet memes, which are known for their rapid dissemination and viral nature, have emerged as a 
common form of communication in social media. In order to convey humour and meaning, memes are 
multimodal in nature, combining text, images, videos, and other elements. In recent years, there has 
been an increase in interest in researching the humour and virality of memes on social media, shedding 
light on the dynamics of meme culture and its effects on online communities (Taecharungroj & 
Nueangjamnong, 2015; Yus, 2018; Mahfouz, 2021; Ali, 2023). 
 The landscape of communication has been fundamentally changed by the emergence of social 
media and social networking websites in the twenty-first century. Social media is an online platform 
that encourages user-generated content and interpersonal communication between people, groups, and 
organizations. According to Mills (2012; Esfidani, 2022; Susanto et al, 2022; Sia et al, 2023), social media 
have facilitated the shift in communication from broadcasting to social dialogues through networks of 
engaged users. The emergence of social media has changed the roles of users from content consumers 
to content creators. Online social media and communication have a stronger sense of community in the 
digital age, bridging disparate platforms to connect with new authors and audiences. It's getting harder 
to distinguish between social network users who are experts and those who are amateurs, as well as 
between top-down and bottom-up. more youthful generations are media in ways that their parents did 
not, which is on the rise.  
  Millennials, also referred to as digital natives, are drawn to social media because it can satisfy 
many of their needs. According to Kilian et al (2012), the following are the reasons why people use 
media (1) Information: looking for information and advice, satisfying curiosity; (2) Integration and 
Social Integration: feeling a sense of belonging and connection with family, friends, and society; (3) 
Personal Identity: enhancing one's sense of self; and (4) Recreation: unwinding, letting off steam. The 
most notable feature of social media-based online communication is "humour," which seems to meet 
most, if not all, of the prerequisites. Social media users are engaging with more entertaining content 
than ever before, which results in a virality effect where viewers turn to themselves by sharing the 
content. spreading the word to people in their networks. Using "Internet memes" is a common way to 
make jokes.  
 The internet has changed the way we communicate on an unprecedented scale. In the last two 
decades, social communication patterns have undergone a fundamental transformation as a result of 
its new capabilities and characteristics coming together to create a multidimensional and multimodal 
medium. Online communities of people who share similar or identical experiences, interests, beliefs, 
and morals have emerged as a result of the internet, which has also improved the speed, convenience, 
and reach of human contact. Members of virtual communities can transmit any piece of information by 
combining visual, textual, or aural elements thanks to the Internet's multimodal nature. 
 Social media platforms, particularly social networking sites, have drawn more academic 
attention due to their extensive capabilities and reach. research. SNSs are used daily by millions of 
people; Facebook, for instance, has over 865 million daily active users. Facebook is a social phenomenon 
that has drawn interest from academic disciplines like sociology, psychology, education, law, 
communications, and media studies. As a result, there is a sizable body of literature on the social, 
technical, and political implications of Facebook. The widespread use of social media sites like 
Facebook, Twitter, and Instagram can be attributed to a number of factors. The user can express 
themselves in a wide range of ways thanks to its highly configurable interface and practically limitless 
surroundings. Second, they offer a variety of forms of involvement and communication, both one-way 
and two-way, due to their combined strength. 
 The goal of this study is to look into how the 26 students from Eastern Visayas State University 
who were chosen for the study communicate. Any internet memes shared on social media make up the 
content. Multimodal discourse analysis was used to understand the information shared by Internet 
memes. The study shows that the memes' content is structured around humour, news, history, or even 
catchphrases. The current study, which focuses on social media online memes, aims to shed some light 
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on the following topics (1) Does exposure to internet memes make the content more amusing than those 
exposed to non-meme content? (2) How do these internet memes influence the participants’ mood? 
 The concepts of internet memes as multimodal language in social media are explained in this 
section. It describes in detail the earlier research that was done on these topics and succinctly explains 
why the current study is obviously important. 
 Even though visual memes are becoming increasingly important, we still don't fully 
understand the factors that might make a meme go viral on social media. In this study, we investigate 
the visual characteristics that differentiate highly viral image memes from those that are not shared by 
examining composition, subjects, and target audiences. Drawing from studies in art theory, 
psychology, marketing, and neuroscience, we develop a codebook to describe image memes and use it 
to annotate a collection of 100 image memes culled from 4chan's Politically Incorrect Board (/pol). 
 This examines the communication phenomena on the busiest and most widely used social 
media platform. They try to understand the role of humour and virality, or the dissemination and 
spread of the message, by analysing Internet memes. They found a link between the types of humour, 
the volume of likes and comments, and the popularity or number of memes shared. Marketers and 
other communicators who want to use humour to make their points on the internet may find the study's 
findings useful. 
 Psychological studies have long recognized humour as a beneficial coping strategy for people 
dealing with difficult circumstances and life challenges. To fully comprehend the role of humour in 
battling the COVID-19 pandemic, empirical research is necessary. In a community sample of 527 
Spanish adults, we looked into the relationships between humour preferences, the threat that COVID-
19 is perceived to pose, the amusement value of COVID-19 memes, and people's affective moods. 
During the third week of Spain's shutdown, from March 26 to March 31, 2020, data were collected. 
According to our research, intrapsychic humour was associated with better COVID-19 pandemic 
coping.  
  The analysis of the humourous meme communication process in this study uses Facebook, the 
most well-known online phenomenon. This study uses a quantitative and qualitative content analysis 
of memes shared on a Facebook page to investigate the effects of different humour styles and types on 
the virality of memes. Despite this, they do so by combining tried-and-true communication techniques 
with the concepts and theories of humour and virality to create the framework for amusing memes in 
social media communications. Professionals who work in humourous social media communications 
may find the study's findings useful. Even though it is not the most popular, researchers who delve 
deeper into the relevant topics might discover that the best humour is self-defeating. Using the typology 
used in the context of broadcast and print media, this study shows that while the seven types of humour 
that have been shown to have an effect on virality—comparison, characterization, understatement, pun, 
humour, silliness, and surprise—don't necessarily differ from one another. The two most prevalent 
types of humour found in Internet memes are sarcasm and silliness. It's helpful to have a framework 
and understanding of the various humour subgenres and meme types on social media (Mustafa & 
Muhammad, 2023).  
 The "when" meme, a popular online joke that stereo typically combines a when clause with an 
apparently unrelated image, is the subject of this essay. Although it initially seems out of place, I think 
this image promotes the creation of a multimodal simile by encouraging selective mapping between 
verbal and visual elements. I start by trying to clarify what a simile is and how it differs from a 
metaphor. By encouraging listeners to include odd and unexpected points of view, I secondly show 
how this multimodal simile demonstrates original perspective mapping. In order to show how closely 
related the two concepts are, I draw a comparison between the like construction in a simile and the like 
reported speech marker. The paper's ultimate goal is to advance the simile studies field by 
strengthening the links between embodiment, metonymy, viewpoint, blending, and multimodality 
(Lou, 2017). 
 In order to determine potential categories into which these memes could fall, a collection of 100 
instances of an image macro meme (a type of meme that typically consists of a picture in the middle of 
a top and bottom stretch of text) is analysed for its multimodal quality in the present section. The quality 
of the final interpretation will be impacted. The basic premise of the chapter is that different text-picture 
pairings will influence ultimate relevance by resulting in different balances of cognitive effects and 
mental effort, the latter of which is occasionally lessened by additional cognitive effects in the form of 
implications. This is generally speaking within a cyber pragmatic framework. 
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II. METHOD 
2.1 Research Design 
The researchers used the Qualitative research design for this study, particularly the survey/interview 
method of research. The researchers will utilize this design to determine how the internet meme has 
influence as an individual in any kind of social media flatforms. 

 

Qualitative research are studies that aim to evaluate interventions and use randomization. The reasons 

why the researchers choose to randomize the respondents are the following: (1) it is easy to find 

participants on our study, (2) universal/large available sample size, and (3) to be able to find reliable 

participants that have enough knowledge about internet memes based on their experiences. 
2.2 Settings and Participants 

State Universities Tacloban City, Philippines consisted of a population of estimated around 
8,000 to 10,000 and this represented estimated of the total population of Eastern Visayas State 
University, Main Campus. Tacloban City. Nonprobability was used in this study, specifically purposive 
sampling. Purposive sampling is a sampling method used in which the researchers rely on their 
judgment when choosing members to participate in the study.  

In Eastern Visayas State University, Main Campus. Tacloban. Our teacher only requires 26 
participants on our study. 26 participants will be given the research consent form and interviews 
questionnaires. The participants were randomly chosen depends of their decisions if they will be 
willing to participate or not, because the researchers believe that through purposive sampling, they 
obtained a representative sample using a sound of judgment, which also saved time and finances. 
2.3 Data Collection Procedure 

In this study, semi-structured interview method of data analysis strategy will be used as the 
strategy to analyze data. The researchers developed a questionnaire with explicit words to serve its 
intended participants in this study. Most of the questionnaire is constructed and are dichotomous 
questions that the participants can respond with their experiences on social media platforms about 
internet memes. After our teacher approved the questions, questions were asked to the 26 participants, 
provided with the documentary of the interview in (place where we conduct our study). After 
distributing samples of our consent form and interview questionnaire, this study will be conducted 
using a survey to the participants as a reference. The researchers collected the data utilizing a survey 
questionnaire about their name, age, gender, occupation and address. The participants allotted their 
valuable time answering the questions in the survey. The data gathered from this research instrument 
were collected and organized according to the answers responded by the participants. By this strategy, 
the researchers will have a better chance of gaining to know how social media or internet memes 
influenced each of the participants of our study. The researchers also used Thematic Analysis for 
analyzing qualitative data that involves reading through a set of data and looking for patterns in the 
meaning of the data to find themes. 

             -   
III. RESULTS AND DISCUSSION 

  
This study aimed to identify the effects of Internet Memes as a Multimodal Language in social media 
for some people. The findings of the investigation and discussion are provided in this chapter.  
3.1 Internet Memes as a popular genre for Humourous Engagement in Online Communication 
Social Media Memes can make other people happy.  
 
 “It helps me laugh when I’m having a bad mood or even bad day.” 
  “It just makes me happy every time I see or share some of it.”  
 

 The participants stating that people can find happiness and amusement in internet memes, 
especially when they're feeling down. The addition of alternative comes via the internet, social media, 
and viral cultures. The fury, joy, awe, and excitement felt online are fed by all of these feelings (Steinert, 
2022; Hisham et al, 2021; Vásquez & Aslan, 2021). 
3.2 Internet Memes as a Catchphrase or piece of Media that gains popularity and spreads rapidly via 
the Internet 
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Social Media Memes develop behavior in communicating with other people.  
 
 “I’ve become more humourous ever since I started finding and encountered memes online.” 
  “Sometimes communicating with my close friends, I adopt some memes that I got from social media.” 
 

 The participants stating that the way we use memes in our daily interactions has led us to 
develop new habits in communicating with others. People from all walks of life may now communicate 
using a new language called memes, which gives us more freedom to express ourselves while still 
adhering to the rules of online culture. Memes are any thoughts and behaviors that are not genetically 
based, such as cultural concepts or social customs, and they propagate throughout a civilization. 
Memes play a significant role in shaping much of human behavior and are taught and created by social 
forces like culture, religion, and education (Xu et al, 2012; Hisham et al, 2021; Joser et al, 2023).  
3.3 Internet Memes serves as coping mechanism for some social media users 
Social media memes coping mechanism for some people.  
 
 “If the memes are funny, it can help in reducing stress.” 
  “And can release my stress.” 

 
 According to the data gathered, internet memes can help some people cope with difficult 
emotions and situations. However, they may not work for some of the participants. Also, some stated 
that relying too much on memes can prevent them from seeking professional help or addressing 
underlying problems (Rahardi  & Amalia, 2019). 
3.4 Viewing memes help improve one’s confidence in ability to cope with life 

Viewing memes help boost confidence for some people.  
 
 ”The internet memes can help improve one’s mood depends on the context or content    inside of it.” 
  ”In my case, as the time that the internet memes got fame, yes, I do also share on social media such things because 
 it might be a source of happiness to other people who can saw it.” 

 
 Majority of the participants stated that memes are entertaining and might provide temporary 
relief, but it shouldn’t be their main means of gaining confidence or overcoming obstacles in life. It’s 
crucial to have a balance approach to self-improvement and seek out support from trusted friends, 
family, or expert when necessary (Grundlingh,  2018; Ling et al, 2021). 
 
IV. CONCLUSION 

 
In conclusion, this research study tries to explore the internet meme virality and humour styles, with 
the goal of investigating internet memes as a multimodal language in social media. We conduct 
interviews on our campus, we interview 26 random students in Eastern Visayas State University 
(EVSU). Humour is an important component of communication, and it can help increase the message's 
spread ability. However, according to research findings, there is a delicate cultural difference between 
sharing humourous memes on the internet. As a result, practitioners should pay close attention to how 
various types of Before developing a viral campaign, consider how audiences react to various types of 
messages. 
 The findings show that memes have a positive effect. Although none of the participants 
admitted to sharing internet memes, they were all well-versed in 26 meme literacy. Memes are created 
as a tool for representing identity and ideas. Internet users choose to react to and share memes that 
support their beliefs. By sharing and comprehending the joke (internet meme), as humourous 
comments or opinions. Memes, because of their humourous nature, are not reliable news sources, but 
they are an effective communication and entertainment tool. Because the participants are mostly from 
our university, the results may not be generalizable to the Eastern Visayas State University (EVSU). 
Furthermore, for those who responded, internet memes had an impact on their perception. Researchers 
may discover and investigate that internet memes are more influential to teenagers, memes are visual 
and intertextual, and their effect on viewers is in many ways dependent on how viewers view or 
interpret the arguments embedded in them, which discovered that those who agreed with a meme 
rated it higher on message effectiveness and lower on argument scrutiny.    
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